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A Rediscovered Gem in Colorado

Clay Pryor Interiors   |   BOARDROOM DESIGN FEATURE 

by Clay Pryor

ENHANCE THE GOLF EXPERIENCE THROUGH INTERIORS THAT ARE AUTHENTIC, UNEXPECTED, 
COLLECTED AND REDISCOVERED.
The Project: Colorado Golf Club, Parker, CO
Interior Design: Clay Pryor Interiors 

THE INTERIOR VISION

An exceptional golf experience brings this community together and 
makes for a perfect Colorado living destination.

The club’s interior now provides an extension to the community 
and its lifestyle. 

Patrons have an opportunity to experience the club’s genuine 
appreciation of heritage and history here; CGC prides itself as a cul-
ture-driven club that is serious about telling its story.

The club provides spaces where members create the character 
and add to the curiosity within the club through their personal ex-
periences. The interior design tells stories and sets the tone for the 
club’s spirit, which should speak... “celebrate life and enjoy the finer 
things it has to offer!”

THE COLOR PALETTE

The club displays a specific palette of textures, materials and hues 
with a few hits of color, just like the surrounding Colorado landscape 
itself. 

This interior palette has a global appeal. We feel the trends for 
today’s resort club market embark on creating upscale environments 
through combinations of styles with sophisticated beauty and an 
urban attitude. A timeless, classic approach to the club’s refurbish-
ment package feels effortless. 

OUR PHILOSOPHY

Designs by Clay Pryor Interiors are individually and beautifully de-
signed to reflect the styles and influences of their surroundings. Clay 
Pryor, principal and creative director of the full-service hospitality 
and residential design firm, explains that each project is like a story! 
Everything has a purpose and perspective. 

“The art of storytelling drives our team to capture a strong point-
of-view for each project,” Pryor says. “Whether we are focused on 
historic renovations, modernizing existing properties or developing 
a fresh program for new construction, we are inspired to tell a story 
through livable environments that function for today’s lifestyles. Col-
orado Golf Club is one such endeavor to create spaces the members 
can enjoy for years to come. It is a unique place and Clay Pryor Inte-
riors is privileged to be a part of the club’s transformation.”  BR

Clay Pryor is creative director/principal at Clay Pryor Interiors. For more 
information, please call (720) 252-0990, email claypryor@ymail.com or visit 
www.krisclaystudios.com
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